[bookmark: _GoBack][image: https://nspn.memberclicks.net/assets/NRP-Month_Logo-Color.png]

Media Relations

Consistent, positive media coverage is one of the best ways to increase awareness of and drive support for National Runaway Prevention Month (NRPM) and your organization. 

The National Runaway Safeline shares with the media the latest news and important information relating to NRPM -- and partners like you can help further “shine a light” on the issues and solutions by distributing your own press releases locally. 

We encourage you to publicize your NRPM news and activities in advance of and during NRPM. Tailor the sample materials below (these are for the launch of NRPM, but you can customize these tools with any news), and send them to your local newspapers, online outlets, and radio and TV stations. 

Press Release Template
Send the release to generate interest in your news/event and spur media coverage

FOR IMMEDIATE RELEASE 

Contact: 
[Name] 
[Phone] 
[Email] 				
[Name of Organization] Commemorates 
National Runaway Prevention Month in November with [Event/Activity]

[CITY, STATE – (DATE)] — According to Chapin Hall at the University of Chicago, one in 10 young adults between the ages of 18 and 25, and at least one in 30 adolescents between the ages of 13 and 17 experience some form of homelessness over the course of a year. They may be coach surfing, sleeping on the streets, or staying in shelters. 

To help reduce runaway incidents and youth homelessness and recognize November as National Runaway Prevention Month (NRPM), [name of organization] is hosting [event/activity] on [date] at [time] at [location]. This effort is designed to raise awareness of the issues faced by runaway and homeless youth and educate [community name] residents about strategies that help prevent youth from running away from home. 

“Young people who have been forced out of their homes or have chosen to leave on their own may find themselves in dangerous situations that can impair both their physical and mental health,” said [spokesperson name, title and affiliation]. “Additionally, being homeless can impede a young person’s chance for success. As we work to end youth homelessness, we’re joining forces with other organizations and individuals nationwide to show homeless youth they are not invisible, they are not alone, and help is available.”  
[Insert a paragraph about your event/activity.]

National Runaway Prevention Month brings to light the issues runaway and homeless youth face every day and highlights the resources available to support youth in crisis. Resources such as the National Runaway Safeline’s 24-hour hotline and online crisis services, plus counseling services, shelters, food pantries, employment training programs, and more can make a measurable difference to youth who are considering running away as well as those living on the streets. 

“During National Runaway Prevention Month, it is critical that we engage as many communities as possible to support adolescents and keep youth safe and off the streets,” said Susan Frankel, CEO of the National Runaway Safeline, the organization that spearheads NRPM. “Since the start of the pandemic, youth have endured significant mental health challenges, and now more than ever, they need to know reliable, trustworthy help is available.”

Research has shown that family dynamics (i.e., conflict over rules, divorce, blended families and teen parenting) strongly affect a young person’s desire to run away. By creating a safe and accepting home environment where youth are encouraged to be honest, the likelihood of them running away may be reduced or prevented. 

For more information and to participate in [event/activity], visit [website] or call [phone number].

About [Name of Organization] 
[Organization’s boilerplate]

# # #


Media Alert Template
Send the alert in advance of an event to garner onsite media coverage

*** MEDIA ALERT ***

[Organization Name] to Kick Off National Runaway Prevention Month at [Event]


WHAT:	November is National Runaway Prevention Month. During this time, organizations across the country work to raise awareness of the runaway and homeless youth crisis and the issues these young people face and also to educate the public about solutions and the role they can play in ending youth homelessness.  

[Organization name] invites community members to join together at [event]. Include a few sentences about the event/activity and its importance.

WHERE:		Include location, address 

WHEN:	Include date

TIMETABLE:	Include key times and activities; for example, 6:30 p.m. reception, 7:30 p.m. program and award ceremony, so reporters will know when is best to arrive and what to expect when there.

INTERVIEWS:	Include a name and title of onsite spokespeople with a brief description of who they are or what they can discuss.

WHY:	In the United States, approximately 4.2 million youth ages 13 to 25 experience homelessness every year. This crisis was exacerbated by the pandemic. Since March 2020, youth have endured crises stemming from being out of school, losing access to regular connections and supports, extreme isolation and escalating tensions at home. Homeless youth faced increasingly dangerous conditions on the streets. 

Through targeted prevention strategies and early intervention programs, organizations nationwide are working to support youth in crisis and end youth homelessness. 

	National Runaway Prevention Month, led by the National Runaway Safeline, shines a light on the issues impacting runaway, homeless and at-risk youth. 

CONTACT:		Include name, cell phone and email

# # #
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