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Media Relations

Consistent, positive media coverage is one of the best ways to increase awareness of and drive support for National Runaway Prevention Month (NRPM) and your organization. 

The National Runaway Safeline provides media with NRPM news and information -- and partners like you can help “shine a light” even brighter on the issues and solutions to youth homelessness by pitching media outlets in your area. 

We encourage you to publicize your NRPM news and activities in advance of and during NRPM. Tailor the sample press release and media alert below (these are for events tied to the launch of NRPM, but you can customize these tools with any news) and send them to your local newspapers, online outlets, and radio and TV stations. 

Also, in the past, several partners have written and sent letters to the editor that have been published by their local newspapers/websites. Before sending a letter to the editor, be sure to check a media outlet’s guidelines, as many specify parameters, such as a word count limit. 




Press Release Template


FOR IMMEDIATE RELEASE 

Contact: 
[Name] 
[Phone] 
[Email] 				


[Name of Organization] Recognizes 
National Runaway Prevention Month in November with [Event/Activity]

[CITY, STATE – DATE] — According to Chapin Hall at the University of Chicago, each year, more than 4.2 million young people between the ages of 13 and 25 experience some form of homelessness in the United States each year. [Include a sentence about the prevalence of youth homelessness in your community]. They may be couch surfing, bouncing among relatives and friends, living in shelters or sleeping on the streets. The lack of a safe, stable living environment to call home undermines young people’s life chances at a critical turning point in their lives.  

In recognition of November as National Runaway Prevention Month (NRPM), [name of organization] is hosting [event/activity] on [date]. Guests will gather at [time] at [location]. 

Spearheaded by the National Runaway Safeline (NRS) with support from the Family and Youth Services Bureau as well as hundreds of partner organizations like [name of organization] and Youth Ambassadors, National Runaway Prevention Month raises awareness of the issues faced by youth who have run away and experienced homelessness and also spotlights the resources available to support vulnerable youth nationwide.

[Insert a quote from your organization’s spokesperson, include name, title and affiliation. Reference local statistics, how your organization is helping prevent youth homelessness and/or the impact homelessness has on young people’s physical and mental health]. 

[Insert a paragraph that provides additional details about your event/activity].

“Every child deserves a stable place to call home and the opportunity to grow and thrive,” says Susan Frankel, CEO of the National Runaway Safeline. “We believe youth homelessness is preventable and can be addressed effectively by policymakers, funders, service providers, and communities with interventions that capitalize upon young people’s strengths and provide adequate support and resources.”

Events such as [event name], enable [organization] to better serve young people in crisis. For more information and to participate in [event/activity], visit [website] or call [phone number].

About [Name of Organization] 
[Organization’s boilerplate]

# # #
Media Alert Template
(Send the alert 1-2 days in advance of an event to garner onsite media coverage)

*** MEDIA ALERT ***

[Organization Name] to Kick Off National Runaway Prevention Month at [Event]


WHAT:	November is National Runaway Prevention Month (NRPM). Throughout the month, organizations and Youth Ambassadors across the country are raising awareness of the youth homelessness crisis and educating the public about the role they can play in preventing and ending youth homelessness.  

[Organization name] invites community members to join together at [event]. [Include a few sentences about the event/activity].

WHERE:		[Venue, address and any special instructions, i.e., entrance or parking] 

WHEN:	[Date]

TIMETABLE:	[Key times and activities; i.e., 6:30 p.m. reception, 7:30 p.m. program and award ceremony, so reporters know when it is best to arrive and what to expect].

INTERVIEWS:	[Name and title of spokespeople who are available for interviews, include a brief description of who they are or what they can discuss].

WHY:	In the United States, approximately 4.2 million young people between the ages 13 to 25 experience some form of homelessness every year. While living on the streets, in shelters or couch surfing, life can be challenging; youth may have difficulty finding food, caring for their mental and physical health, avoiding potentially dangerous situations and staying in school.

Through targeted prevention strategies and early intervention programs, organizations, like [organization name], are working to support youth in crisis and end youth homelessness. 

[bookmark: _GoBack]CONTACT:		[Name, cell phone and email]

# # #
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